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.,551,000 12 Mo Byrs (Thru 05/95) $105/M
3,311,700 6 Month Buyers +$15/M
2,053,500 3 Month Buyers +$15/M
745,100 1 Month H/L Buyers &A“w +$15/M
198,900 1 Month CHADDS @ Fe +$15/M
162,200 1 Month Requestors” ** $70/M
**For Recency +$15/M

17,200 Puerto Rico Names +3$5/M
*Non Profit Fundraisers $65/M

*Single Offers Pubs $65/M
*Insurance Offers $65/M

*pPlus selection charges.

The Spiegel catalogs feature a wide variety of
upscale fashions for men and women as well as an
extensive line of fine home furnishings and

housewares.

The primary audience is upwardly

mobile, working women, ages 25-45, median
household income of $44,000, although extensive
selectivity allows precise segmentation of
virtually any target market, both male and

female.

Auditional Selection:

Method of Payment Select or Omit @ $10/M

Key Coding up to 30 digits.

Please inquire for specific products purchased:

Women's Fashion Buyers
Men's Fashion Buyers
Housewares/Home Furnishings
Hi-Tech Gifts

The Kids Room

Gourmet Foods

Home Theater

Crayola Kids

Boutique Europa

Apart

Special Occasion Dress
Pro/College Sportshop

Spiegel does not exchange.

Cancelled orders will be charged a $50/F

cancellation fee, plus appropriate running

shipping charges.

iated monthly.
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------------ DATE ----------
6/01/95  UPDATED
6/28/95  CONFIRMED

UNIT OF SALE
$113.00 AVERAGE

------------ SEX
84% FEMALE 16% MALE
CANNOT SELECT

MEDIA
DIRECT MAIL/SPACE ADS
INSERTS

ADDRESSING
4-UP CHESHIRE OR MAG TAPE
9T/1600 BPI

SELECTIONS
AGE

DOLLAR SELECT
CHANGE OF ADDRESS
SCF

STATE

ZIP

KEYING

P/S LABELS

RUN CHARGES
PRODUCT
MONTHLY
3 MONTH
RECENCY
6 MONTH HOTLINE
MULTI BUYERS

HOTLINE
HOTLINE

MINIMUM ORDER










